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Rural Development Trust

General Information
ORGANISATION PROFILE

Name & Address of the organization:- Rural Development Trust,

Sangram, Tulapatganj, Madhubani-847109

Other Communication:
Mobile: 09939441229

Websit — www.rdtrustsangram.org

Email: rdtrustsangram@agmail.com

Name & Address of Contact Person:- Md. Sadullah, Chief Patron, Sangram, P.O. — Tulapatgaj, Dist -
Madhubani, Pin - 847109

Registration Details:-

1 Trust Deed No 30/04/CD 1/09/08/2006
2 12AAJ1266-67/10/06/2009
3 Pan No- AABTR2397A
4 FCRA Act 2010
Bank details
FCRA-A/c No. :-2338179728 RURAL DEVELOPMENT TRUST

IFSC Code — CBIN0282887
MICR Code- 847016735

Central Bank of India, Branch — Sudai

A/C- No-57761011008948

IFSC Code- BKID0005776

MICR Code-847013507

Bank Of India Branch Araria Sangram P
O- Tulapatganj Dist- Madhubani 847109

Funding Resources:-
1 Member’s/ Sympathizers contribution
2 Contribution / Fees from beneficiaries
3 Adra India, Patna
4 Misereor Germany
5 GPSVS Madhubani
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Working Area:-

District Blocks Panchayats Villages Households Population
Madhubani 2 10 30 5000 250000
Board of Trustees:

Name Address Age | Sex Qual. Caste Design.

MD. Sadullah At- Sangram, P.O.- TulapatGanj, | 33 Male B.A. GEN. Chairman
Madhubani (Bihar)

MD. Wasimul haque | At- Sangram, P.O.- TulapatGanj, | 45 Male LA, EBC Managing Trustee
Madhubani (Bihar)

Kiran Devi At- Sangram, P.O.- TulapatGanj, | 35 Female Matric SC Trustee
Madhubani (Bihar)

Nahida Pravin At- Pipraulia, P.O. — Arariya, | 32 Female Matric GEN. Trustee
Madhubani (Bihar)

Abdul Rasid At- Sangram, P.O.- TulapatGanj, | 50 Male Matric OBC Trustee
Madhubani (Bihar)

Siyma Praveen At- Sangram, P.O.- TulapatGanj, | 35 Female | Matric EBC Trustee
Madhubani (Bihar)

Baiju Mahto At- Sangram, P.O.- TulapatGanj, | 30 Male Literate SC Trustee
Madhubani (Bihar)

Ajay Kumar At + P.O.- TulapatGanj, | 32 Male B.A. OBC Trustee
Madhubani (Bihar)

Riyaz Ahmad At - Mauahi, PO. -|45 Male BA GEN. Trustee
Tulapatganj, Madhbani, (Bihar)

Networking / Collaborating Agencies:-

VISION:-

1

2
3
4

Cross-border Anti-trafficking Network (CBATN), Bihar, Patna.
Vikas Adharshila (Development Foundation), Madhubani

Badh Mukti Abhiyan, Patna

GPSVS Jgatpur, Madhubani.

To Create a permanent, irreversible change in the lives of people in rural India in coming years.

MISSION:-

To evolve a strong, sustainable programme to improve the standard of living and to provide the necessary

health care and education facilities to the society.

OBJECTIVES:-

1

To prevent arrest and reserve degradation of life support, particularly land, water, to expand

livelihood opportunities in a sustainable and equitable manner through people’s participation with

gender perspectives.

To start, promote, encourage and assist activities for economic, moral, and social upliftment of rural




people particularly women and Dalit, for making unity and development, reciprocal cooperation
between people;

3 To encourage and promote the feelings of equality, liberty, fraternity, mutual understanding,
cooperation, communal harmony, national solidarity and emotional integration among all the
sections of people in India;

4 To create amongst the rural population the consciousness of environment and ecological factors
conducive to healthier life for themselves and also of recoverable consequences resulting from
ecological imbalances;

5 To create awareness on Human Rights and to assist in protecting it;

6 To provide legal assistance and free legal aid to poor.

Past Activities:-
1 Women and Dalit empowerment:-
Capacity building:-
Education:-
Relief and Rehabilitation:-
Promotion Of Traditional Health System

Climate Change Issue

~N o o1 B~ wWwDN

Vocational Training

News Clipping on COVID-19 awareness | COVID-19 Awareness campaigning through audi

O

campainging camp




Project Based Activities and Achievement

COVID-19 is worldwide pandemic. It has impacted in all sectors. The pandemic has resulted in widespread
job losses, particularly for migrant laborers and workers in industry and services. Of the small businesses,
85% are estimated to have closed temporarily. During this pandemic period RDT following works has ben
completed -
(i) Address the COVID-19 emergency by identifying, and providing food kit for minimize the
vulnerability
(i) Implement effective public awareness campaigns on COVID-19 prevention the risk and

vulnerability.

Awareness Sessions:

Our teams focused on conducting awareness sessions to
raise awareness about COVID-19, what is it, what are
the symptoms, how can we prevent contracting it, the
proper use of masks and other items in the hygiene, the
importance of maintaining a safe distance with others,
COVID-19 myth busters, household sterilization, what
to do if we feel sick, and other necessary
information. Two types of awareness sessions were
designed, one for children and another for their women
and other key health service providers.

The Awareness Session included several topics such as:
e What is COVID-19?

e Means of self-care and prevention of the spread

e How and when to use face masks and gloves

» Safe removal of face masks and gloves (with practical and on-field performance)

e How to deal with the household if a family member does test positive for COVID-19

« How do breastfeeding mothers who test positive continue breastfeeding while ensuring the safety of the

newborn




e Myth busters regarding COVID-19

The project aims at preventing Covid 19 risk and vulnerability during the festival of Ramdhan through

providing of food kit and public awareness campaigning program. For the campaign, RDT communication

activities have been set up such as audio micking with vehicle with a sound system. The campaign reached

25000 people. The campaign team was formed
also by doctors and nurses who, during the
visits, collected information regarding the health
conditions of the population and the possible
presence of Covid outbreaks to report to local
authorities. During the Muslim festival
Ramdhan, RDT has been distributed hygiene kit
and food kit items to the most vulnerable and
poor families those who were not able to
purchase their festival item and cant celebrate
during this pandemic period. RDT distributed
food kits to 500 HHs.

T

Major highlighted achievement:

e 500 poor families facing the emergency benefited from the food and hygiene kits distribution,

improving their health, living conditions and capacity to prevent the spread of the virus.

e 25000 people living in the rural areas of lawani and pramanandpur panchayats have been properly

informed about the Covid 19 and measures

to take.

e RDT coordinated with several govt
department and official for organizing
vaccination camp and identifying the most

vulnerable areas where people are being

migrants.




State/Country: Bihar/India
Program Area: Six hamlets from two panchayat (Nawani and Piproliya) of Jhanjharpur, Madhubani,
Bihar

Direct Beneficiary: 1000 HHs
Indirect Beneficiary: 612 HHs
Target Population: ~ Marginalized communities

Project Objective:
e To initiative development process in the selected six rural communities through women led savings
and credit groups for improving their living condition and social status
e To improve WASH and Nutrition practices
e To improve reproductive health

Project Implementation details and major highlighted Activities and Achievement
After the approval of SHE CAN project from WN, GPSVS organized project launching meeting with RDT
& KMS team members where presented Md. Shadullah (RDT), Ramesh Kumar (Chairman-GPSVS), Sh.
Jitendra Kumar (Ex-chairman, GPSVS), Basudeb Das (GPSVS), Basudeo Mandal (Secretary-GPSVS),
Renu Singh (KMS) & Heera Devi (KMS).

Sh.  Ramesh Kumar (Chairman-
GPSVS) says thank to WN for
support to RDT for implementing
SHE CAN project in Jhanjhapur
block. Also he says to RDT
representative that it is an excellent
opportunity to explore RDT work
performance and build the

organization capacity. 10 members = 3
participated in this meeting and all participants shared their own opinion to implementation of all work
with the given timeline. After the finalizing of project, GPSVS conducted two inceptions meeting with
RDT for orienting about the project objectives, activities, background, outcome and working areas. Sh.
Ramesh Kumar (Chairman-GPSVS) translated overall project in hindi and smoothly point wise described —

why WASH is importance in the proposed areas and how to work KMM & formation of KMM & WASH




committee. Also he described the role of GPSVS, KMS & RDT. 15 people were presented in this inception

meeting.

GPSVS provided 1 days training & orientation program on organization Development to RDT core team
members and other organization representation team members. Before the organizing this training program,
RDT team member was received notice and information from GPSVS side and for the improving of
knowledge and skill on OD, SWOT analysis of Organization, proper planning to strategy and
implementation even this training program was touched on FCRA and other legal compliance. 13 members
were participated in this training program including 11 Male persons and 2 Female persons. Participated
got knowledge about the organization strength, weakness, opportunity & threats. RDT visited to 4 villages
in this Jan 2021 month. 8 General committee memebrs meeting was conducted and community people
understood the purpose/advantage of
KMM formation and why it is required to
growth rural economy. In this meeting,
RDT representative shared the details of
women empowerment  process, they
highlighted the importance of saving and
credit groups, JIVIKA groups are not well
functional and not working for long term
but GPSVS KMM is working for

sustainable development. Before the

implementation of this meeting program, 3 days ago community people got information and notification
from GPSVS. Local resources have utilized for this meeting and Village Ward members, sarpanch, panch
and ASHA were well informed to participate in this meeting. 269 people were participated in this general
meeting. KMS (Renu Singh, Chandrarekha &
Kamini Rani jee) shared the details process and
major step to be followed for formation of |
KMM & WASH committee. Community = e I= T ":;e-
women leaders increased their knowledge :
about the whole process. Renu Singh (KMS)
added the importance of maintain record, books
and all financial statement and beside she
described the major difference of KMM & _
JVIKA  groups. Renu Singh & [ : N

ChandrarekhaJee used the chart paper and board to clear demonstration. It was highlighted to poor & rich

people difference towards their attitudes & behavior.




In this training of TOT program, 21 people were participated and most of the women raised their voice and
question for better understanding on key issues to formation of KMM & WASH committee and how to link
with Seheli Network team.
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COVID-19 Response: - Vaccination drive program

Background of the response program

The coronavirus disease (COVID-19) has had the world’s attention since December 2019 and since then
the outbreak has become the defining global challenge of our time. While the cases are on a rise, the
country is moving towards the normalcy following a strict national lockdown. There is a need for a focused
awareness campaign to emphasize COVID 19 hygiene behaviours and improve the knowledge and
information regarding to covid-19 pandemic. As per the current situation of covid-19 pandemic, RDT —
GPSVS has been implemented COVID-19 awareness campaigning program with the support of World
Neighbors. This COVID-19 awareness campaigning program has started on the dated of 24" May 2021. 6
types of activities have been implemented in 13 villages of 4 panchayats in Jhajharpur blocks.

Objectives

e To improve the community hygiene behaviours and knowledge on covid-19 pandemic

e Toincrease the basic knowledge through IEC and awareness stalls.




Coverage Areas

Shkhariya

Nawani

Parmanandpur

Garhatol

Piproliya

Piproliya
Bistol

————————
Jhanjharpur

Dhepura

Kharauwa

Sangram

Sangram

Arariya

Sahpur

Focused Activites & Progress

Progress Activites Pictures
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Key Message on COVID-19 pandemic
through audio micking/announcement
for behaviour change and knowledge

improvement: -

This public audio announcement
campaigning program has been
implemented in 13 village of 4 panchayat in
Jhanjharpur Blocks. On the date of 23"May
2021, COVID-19 audio campaigning

program  has been lunched and




implemented with the support of GPSVS-
WN. It has started from NawaniPHC. 1 Auto
&5 flex banners were used for this program.
All the banners were attached with auto
and there was kept awareness pamphlet for
creating awareness on covid-19. Through
this activity, community people have
improved the knowledge on covid-19
pandemic symptoms, cause and major
precaution steps as well as govt. norm and
protocal. This camapinging program was
inaugurated by Nawani Primary Health
Centre ANM, GNM, ASAH, and Block

Pramuk.

Total Male Female
community
reach (Approx.
Population)
22560 10856 | 11704

Distributed IEC  materilas -
Prevention and precaution of covid-
19: -

During the audio announcement
campainging on covid-19, IEC materials
has been distributed to the community
people, ASHA, ANM, AWW, covid care
centre, teachers, children, adolescent
girls, women. 2000 phamplated has been
printed for distributing. Through this
IEC phamplates, community people
have eductaed and learn various things
like — how to spread coronavirus, what is

the major symptoms, major cause, major




prevention  steps, hand  washing
behavious and improve sanitation ajnd
drinking water point in this pandemic

period.

Hygiene kit distribution: -

During this pandemic period, 235 HHs
have received hygiene kit materils.
Hygiene kit materials -1 pk sanitary
pad, 4 shops, 4 pc masks, 1 pk tishu
paper. This hygiene kit has been
provided with the purpose ofchange the
behavious at the HHs level and
community level. All materilas have
demonstrated at the distribution place by
Sangeeta Devi (RDT, Staff).

Wall Painting

WORLD
NEIGHBORS

Deve lolamen

Before the paint, GPSVS Basudeb Das covIDi9 Response
& Ramesh Kumar Singh (Chairman)

shared the importance of wall painting
and designed the painting materials —
where community people could learned
about the covid-19 prevention and

precaution septs. And also childrena and
students were very much inspired | B WWWWW&WMQW%Q‘ ;
i wa@mwmmwwmw L

through this wall painting. After the

finalized of wall painting, RDT hired a
trained and professional painter for paint
in public place. 12 sqft wall painting has
been painted in school campus, market,
road side, mosque, temple. 15 wall
painting was painted in public place
Benefitted approx. 21300 population in

13 villages. All wall painting has been




highlighted and scale up through media,

social media, internet etc.

COVID-19 vaccination motivational

awareness program \ ‘

RDT team members has been conducted
vaccination motivation campainging
program throguh the organizing and
meeting with ASHA, ANM, PRIs,

AWW, teachers and religious leaders.

Before the community meeting, RDT
motivated to KMM and WASH

committee members and after getting

this motivation training and orientation | During this pandemic period, RDT team members
program, they could shared the | communicated with the individual people and encouraged them
information among the community | for takling covid-19 vaccination.

people like children, family members,
other women. RDT team members shared the details information regarding to
Benefitted — 356 Hhs have motivated | vaccination process, symptoms, and importance

through thisvaccination campainging

prog.

Impact on community Life:-

Personal/House-hold related hygiene behaviour has brought improvement in social and economic position
of marginalized community Cleanliness has been major factor of distinction between privileged community
and marginalized community. Certain community/caste is marginalized because they live in filthy
environment. After implement this campaigning program, marginalized community hygiene behaviours has
improved in this pandemic situation. On-going and upcoming various festivals and cultures, all community
people will be follow the proper prevention and precaution measure of COVID-19. So this campaigning

program has brought most noticeable impacts.
Community perception on this Campaigning; -

All the activities has been implemented in marginalized community and they are socially and economically
most vulnerable. Most of the time live in filthy as caused they suffers from lots of diseases even they spend




more money to treatment. After the implementation of this campaigning program, most of the women &
men are appreciated this kind of event and also Govt FLW were used to say that “Thanks to RDT — GPSVS

— WN ” for implementing this program in our community.

e Formation and strengthening of local level WASH & KMM committee

e Coordination with more national and International agencies

e Organize more covid-19 vaccination camp and create awareness on Covid-19

e Focus on WASH and reproductive health care services through the coordination with
GPSVS and health department.

e Organize various district and block level interface and networking meeting with CBOs,
CSOs and communities on the issues of Climate Change induced Disaster risk reduction
with the support of GPSVS




